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The introduction of E-commerce into tourism has greatly benefited the domestic 
online travel reservation service, leading up to rapid emergence of service providers 
and increased competition nowadays. However, current service providers are most 
limited in following the patterns for use in developed countries while fail to take into 
accout the unique market condition and consumer psychology in China. Academically, 
attention paid to the consumer psychology and behavior due to this circumstance is 
also very rare. In response, the present study focuses on the perceived risk associated 
with online travel reservation as well as its relationship with consumer behavior, 
aiming at identifying and assessing the restraining factors in consumer acceptance.  
A detailed literature review of perceived risk and consumer behavior is given in 
the first section. Then the present situation of the online travel reservation market and 
the consumer preference in choosing channels are described. Sources of risk 
associated with the characteristics of online travel reservation are analyzed 
theoretically. To study the components and impact of consumers’ perceived risk, two 
phases of empirical study are conducted. The first phase is to assess the dimensions of 
perceived risk in online travel reservation for the research model development. The 
second phase is to examine the model and related hypotheses to assess how perceived 
risk exerts effect on consumer behavior. On this basis, risk aversion strategies for 
online travel reservation business of TP Company are also given.  
This paper initiates a beneficial attempt to the relationship of perceived risk and 
consumer behavior in online travel reservation. The practice suggestions to the online 
travel reservation market, such as focus on the consumers’ social mental state, are also 
put forward for reference. 
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